CEESR RS- K FIF

% English vocabulary PR R
1 Management B
2 Organization i
3 Manager RN
4 Planning 3
5 Decision-making N
6 Efficiency % (RAE e )
7 Effectiveness eae (A ZFESp )
8 Leadership AR B
9 Motivation il
10 Performance R xd
11 Goal P
12 Strategy [
13 Stakeholder FI T BE %A
14 Teamwork B & 0T
15 Authority siAd
16 Responsibility =
17 Communication A
18 Ethics 51
19 Information System A kA
20 Digital Firm Bt p ¥
21 Business Process B EA
22 Database R
23 Infrastructure A IEK
24 Enterprise System &% %% (40 ERP)
25 Decision Support System (DSS) AR AE R
26 Business Intelligence PEFE
27 Cloud Computing ZHiEE
28 Cybersecurity FAME
29 Digital Transformation e > 4 7
30 Automation B (L
31 User % K
32 System Integration G L
33 E-commerce TR




34 Finance S

35 Cash Flow METE
36 Time Value of Money bR
37 Present Value (PV) B

38 Future Value (FV) K

39 Interest Rate 1 5

40 Risk R

41 Return 3

42 Capital Budgeting EAIEE AR
43 Net Present Value (NPV) EILE

44 Internal Rate of Return (IRR) I ERAR A
45 Payback Period w Y Hp R
46 Cost of Capital EE AN
47 Weighted Average Cost of Capital (WACC) T IET £ A A
48 Capital Structure A
49 Debt piR

50 Equity A

51 Dividend A

52 Financial Market £pT 3
53 Shareholder LA

54 Economics Ehg

55 Scarcity iR

56 Opportunity Cost e A
57 Trade-off Lo

58 Rational I M4 eh

59 Incentive % 7]

60 Demand Z

61 Supply [EEN

62 Equilibrium S5t

63 Price i

64 Elasticity SH

65 Gross Domestic Product (GDP) A NNNEAY 2 1]
66 Inflation bR
67 Unemployment % ¥

68 Fiscal Policy B4 FTFT




69 Monetary Policy bR
70 Economic Growth B
71 Competitive Advantage ARy
72 Disruptive Innovation BN £ AT
73 Incremental Innovation WBrE N A AT
74 Radical Innovation * AL A FT
75 Technology Lifecycle Bt &ir
76 Dominant Design a gkt
77 R&D (Research and Development) Ly
78 Intellectual Property TEMAE
79 Patent %4

80 Imitation ok

81 Learning Curve B4 M
82 Network Effects A B TR
83 Complementary Assets IAETE A
84 Technology Diffusion H AT
85 Uncertainty F Fx T
86 Tourism Bk

87 Tourist ¥z %,

88 Destination EYEP hips
89 Attraction Bk B gL
90 Hospitality B 3% ) P PRI
91 Tourism Industry Bk & ¥
92 Sustainable Tourism ARk
93 Customer Satisfaction REZ &R
94 Tourism Demand Bk T R
95 Marketing Strategy SR L
96 Promotion R R
97 Target Market P B
98 Segmentation A o
99 Positioning A ok il
100 Service Quality PRA% & BT




