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BEBRESHARKBERBER K HENBSHREEIRNE 1999 F£1 6,044 AKKE 2007 FH
56,717 A, MERBATHRRERAS K F—BRNBERSELEESHEE  ALRLEREET
BHANMY S EEREBZIINGES. AMRREEFERERMEREERECERFIEIENE
ERE , o =ZEAHERENEEFEEI ERENERETSRNABEESLY  YEBHHTEE
MABEUREELERERERSCURFERERKIFNSE, RHFREE 1000 NEHET
WElR/ N HEETRSHEE , STENES 846 10, BINEE 84.6%. REMDTNWERERE
BESHMEREZHFTERIEREUMEMEIEZRAEARRERE, MEER. URE
BERAT, REEITNANBENELE —SREASBRAEERERELLES. ERB AER
BNRELESBEEETNRRE. MERCUSZBRENREEINNE. HRSERTSHE
HEREMMNEZRRERTEZKE  AHERERITKAEZRTHENREBLERRE,

B ERTH. BERTH. TEER. mEEMN. BLtEREMN

AXE—EE (BARE ) RENERARHETREBIRBZEMAMDERR
AXE - ERBENERZABHETREBREEMAMELHRE
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= F=s
=, s

REEHESENEEURER  ARECRERRARERSBEARERREBEA

HERENEEFZE. BEALL , HEM (1998 ) #XRT TEOEFHE, HRE  BHRL

REEHESTNHERE  REATUENMEREERTENA , WKBBERTHEHEER

B BREFERN 199 M7 "BYSEHEORUERRERSR,  BEHBHZAE

R ZF N KB ERESSHUARARATR L EREN , LUEEEELSNEE. 2

#®  ETERENNMBEARERBREENRE , £ 1999 F£8 6,044 AEBINE 2007 F

156,717 Ao EFPPEBEHEEELEREMAN A BB 1999 F£H 2,214 AEINE 2007 F

B9 13,600 A ( BB EHETE |, 2007 ), ETMERETHBEREERASEREESNER , &

AEHHAFTHRASEEARSRENERERTENANBIIFER.

BR  EHMERESHERLRSLENER , HEERTEREMNATHERE

ARFERY R 1999 SFHY 15 2R 38 ARFTIEE 2007 & 36 B 208 ERFT ( BB LK

FTEE |, 2007 ) MM AKIEERER  KRERHAMEREESTENEN , ERMEHER

BARNHET. NAERSHHEFEFD , RHEARANLNFEERE , REERER

PERFN TSP REFNER, ERRNERTHIBNRAF S5 BAN 27 BA , ERAE
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RSB | BRAE/\FMAERR , AERERENHRFIFER , RittmE
EBRERTHAMELE,

BREFTHEREEB™IZEM ( market segmenting ) KGBE D FIBIE |, #BHER
F B AR5 2 ( market targeting )3RIX B RHFEFNWERIREE | AT B EAL( market
positioning ) R T ## B EEEHBERNFEREN , A% LELBIERIS RN ENESRLELEN
ENVAEREHE , YULAERBRHERNZETHERR A REREBZBRFH
MEFREFERBRWEESE (Pardey, 1991; Lovelock, Vandermerwe, 82 Lewis, 1999;
Day, 1999; Ries EE Trout, 2001 ) A RTIUERBEFRRP/NEBERKERAFTEHR ,
—FEALERERETEE RS EN SRR REE T RSN ST ERR RN
HRE , WEE =Rt ERRSEREI ERERM RN AR ZEREN , UiR

HEERBRTIRREZZE,

&\, FHBASIRIEREY

-~ g LA
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F-REMNHBHESNABTAEERTEHTNRY. BR , —RBEEEZD

FHHIHER  AZEERGLETF , HEBBEMBINAGE , JRREFTTRE

MESBHRBEERES. FILHASIEHEIHMERES. BHRABRMERRED , Tie

RELRSHENMRE, At , BRANSEEEETEHAMERURNERY , MEE

BURIE 5 R ETRARA HE B AR AV FE BRI S

BEHEHRRFE (1995 ) REBHAEL , HBEFRTHNENR , HBEXAR

MBRERANMAR MR T L ARSI BENRIIMEEREBTIRN  EAFTRRN

SRFEERESTED , TRFERAHSIRE  REHENEE. HEE (1994) &

"REHEERESSESESE ) XPERFMERE T B ERESNERY | ©RA

HEERESTE T BARBAETMENTRE , NI RBHERRBB T ENSE , B

RERER A HE RN ES |, EHEMERERSR LRARENRNYS  BREHEFNRE.

BRTZENERI  ARBFLFRERRBHEHMSEERES. BXR 1995

FRANBECEPEREHEE TS MERES, HRRBMIFEE . 2B MUKk T

SRYBEEAR, #iE) 28K, E 199 FAEE-SHREH/NEHEEFEHRAT

BED 18/ ETEE | B2, £ 6 FRRK 0 /MR 5 By |, BRIKEERIKERR
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fBR, YESHERT SFERFPERBEATELBEEBSNES , AP NEHMAEB AT

T

FRERBERMRE , UFRGH. EREFHFFANNERNERIEBIEEE D, BumE

TERME , FTERARRERRSZE, 2% , ABBNER 1998 FHRN ERSEEH

2. ARET  ETNHEREIYTREVEFLHSNHRAE , METHE=H2 "BI

RESBHENERRE, NETEENS "IREEHMRERERE, , BARE

BRI E R AH B FIRBITEH T,

BRZMERESANTETHE, BE. EX. #8825, BUF A MEIRER

AER 1998 FRBESMAERRBARNERESTHEL2UEN. LERNRRTER

HHUEMBERENBEEE , EESHERBMANZETERS , &R BET2MH

EERREHEI A BB LLAIRIER R , EEEBLERRAKE, WE 1 AR, AEERERE

BoETEBEIELE AR 1999 £/ 2,214 B F 2007 FH 13,600 i, MEE/NE

HEMHEEE 101,352 U , ECE 17,841 (VHENEGMEFI2BREN , Nih<E/ 256

17.6% ; = BIF 22 ENMEEE 51,312 (R , B8 10,672 (VKA EEMEFMEEER , W52

B EHET 20.8% ( HBEIPHETERE |, 2007 ) AHILATLUERA NS EEHESHA

HEZRF LAZEY  MBMESET2UEERAENHMEREESHREERE.
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BRERKPZNAERE , HEME 199 F | ARRGRMERIL , EHBERR
BT, SHHETRA (HL ) ERESEE , SHHREEXEECERLBAS , BRERE
SHERRERCETERE, MESXNARBMERRRREUERRMKERE |, #1E
HEERESSVE. RESMERERMDRARRBMERESHBRL. $HH2
Bt, ERTRELRHBTRRBETIFIR, SRR RRNRHAKMERE

SNEE , —FHERRR TERBFNER , FERRLEFI@EBSESES  BE
EZENRRARANELEICRABRESHEERR , FREREFINEL S , FE

REFE S AR N BN EREE TS IR

b TIE AN 3k

FA—EESNERBIEEAR , A THEE , FiRE —EEE T RERS
MERBPAENEST , WREFEBRENER. tALSBRUAEKBEANTSETE
", BHERNSERMEN —ERBERRTEMARE , XomELRETETEER
HERUREHFHFARETHE , IRUSE HEEREEFNTHRE. mithEER
( market segmenting ) B EMIEEIE ( market targeting ). FITIIBE AL ( market positioning )

E—ERNITIHEREITIHE R —MRELL B HR1THE ( target marketing ) BRI Zo
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B L 4ERERI 22 7 ( Boston Consulting Group, BCG ) BYEREER Tillers ( 1974 ) B 5T
RATSERNREMIETITHE , RALRRTEABREEATANER  MERTELTH
ERFFEENHNRAERTLTE , RitESXEETTHER  KERTSIRFZS
BEPNERTS , YA MESEERTSMEENRANFEESS  ARBEESHEZR
DERHIMRBEFESEBRROERTS , MRERT TBAREBSNEREE
ML BEENERTS  RF LD ERE —BES HETENERTSMERK K.
# 3R Bingham ( 1993 ) #ULEMBLSEARB B R, L LRFHELEREE —ER
DEBERNFEREN , REVAREMABHWERMMIALIE , RLHBERBLERE
HEHANHBNE  mtFERRHSERNEEHR,

BRAMEE - SHUATSERNEMNEREE , BERFERNEETEBEHH
ERY MEERLMAMARS  BEFRESENEETHER 8, T eERsXs
BN AR/ SR EEASRRITHEEAEFNLELFSERCLERE , WitE
BiELH RN BEERREGHTHED,

Lewison B2 Hawes (2007 ) BB HER B H R BERMERBBETHENED , LH

REAHXEBRFEINSEHETSRERNL , ERBEER/HSPREAML , —

B RABHRER e
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ERHEEAMEREEZENAE  MRADWTEERER AR TBEMERERRIELN
TSR SREGEHREEITIBERE,

Bearden, Ingram E& Laforge ( 2006 ) A% Myers &2 Mullet ( 2003 ) 35 H A D47
REETIHENH HBE ( Perceptual map ) EHHFSMIFR , HEMNBERENER B H
TERARYERFENTBEN , RAOHEEHERNIRERE  REZAUENDE
YR, B — B ERE LR, AT UEEREREHASEHEEVBPZE
v, ¥ B THRAEMEMSESHFWREUE, Rt/ ETLEHEGBTEE2
TSREMRFERNENRETRER , REEELTHE, B , AEEEZHRAERR
HARBIEENERTS , SRAFREZES,

Yavas B Shemwell ( 1996 ) S#&&H# \FT K BHEATEN DTN BT , B2 AFIH
oI R ERE MR RES I THRRE, tMEEEITEPRREPNUPTAE KEy
ETAERE  HBEnE. RERE. ABRE. BBERE BEES. UREDHRE.
RE , SA=ZFIRER N MEREZRNERITEUSERE JEENNETRZEXE=
EFSER )R

Bunn £Z Barnes ( 1999 ) $t¥iRIEHBHNBE TR ERNAR | I THEEE
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RILFPE T ASWEEETERNEMNSR , ALBWHBEEEERKERNREBIL.
HE2LN, Uk ERGES=EERAURETENZTETRFERR. RAREBLEBMNS
@SS , WRRNESFNZ2EHU L =EAEONEREERRANZE , AtERE
RFERZ LA L BREX T 45 [ P B SR B SRR B HLAT 8 R,

Ho 52 Hung ( 2007 ) SABBHNHETHIE B BAARAMETHSEM DN , BRER
MARBAKBETEMAAEMENRE LRERTD , ERWREKASRILREEN
FHF, BEX AHAR, BEHEARHRERABASRUFARTNEZRAMT
LA R AT REE RIS SRR RE LRIBRTF. Wi , MBI ME LEARHRERRE
BREZERERMENAZHMEERE , IRABGABEEZHTWRAWRED L
B, BREXRSLREANERER . — , AERESEREESHEEREES , &

AR S HHHSEHRE 0,

=~ ERER TR
Kotler 2 Fox ( 1994 ) 547 BT AL RE AIRBRTTSHWEE, SR
TSR ATLURANREESES | (BAETRMAHEEE ( geographic ) WEIR,

E, HEREESE ; AORIE (demographic ) 2NFH, MR, BXE. HERE. WA,

B RABHRER .9
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BREZE ; OIBBIE ( psychographic ) IIERE R, £EF N, UREMIEAEE ; XA

RATREIE (behavioral ) MAER S, EREER, EmTHE. HERNEESS, MB

RUAREBHRNBERERZEP —EANBERERETHEER , NMESTHNN

m, ARAAREEN BNRERHEEREARBERSIBENSEMRNE , ATV

BLRERBEREAZNAGHEE (B Koter B Fox Z7EHMNITRAEIE ) RUAER

HSNEREE, MEFFESZLERNZERR , ERREAWMZEERN B RTHESHER,

EHRNBSEAIMEERFSE , WRAFHHEREIEN I M RERRRZNHE , FLE

RARBEFHREZESEREARNARRSITA BN ERNERZERR , AL

RESERENER,

Richardson B2 Stacey ( 1993 ) ¢t I BA BN BHAXEER BT ERLERNE

BEARETHR. TRABREHBEEERELVERKRIENZERNRTS TREERNT

fEFiEsh. BILRE, RAKAOEE, BRRGE (BN BEE) RSB

R, RATRERELLA] ; MAERYBRSHRZRBNERRLMERATME , REET

ESNEEHEEREREL  EELNERNBLSBENLERFL N ERHANSELEE

RER.
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Webb, Coccari 82 Allen A (1996 ) AEBRILHEL, U XBEBELERW

BHR , RBLEBRAESHEREAB LTS A=ZBAFRAZRE—EAMCEE, =@

FBREED B AHERNOREERRER (REIANRERER. MLXRNES. FHs

HE. BRERN ) REDBHER (SAFHERERRE, SVNEEBHE. ER

BRAEREINER RRNEE ) URTHESREERR (ES. #ENERTFMH.

e Esk ), MHtERETEREERFTRENER , 887 (ERRFREESERE.

IESHENSMEEHEE. BHNREFE, ERNBMNEE, UREREHENE

¥ ) MEERRNPERBLTEEGHTINSHEEREY , HEEXEHIRNWEZ IR

BRE EREERE XRARE BEERE Blkiis 28 #E8KE RERER.

BRUbR. READ, BREIL, FEV. ARER. HEREF. £ERE. REFHEN

BEERE,

Stiber ( 2000 ) StEIFASEATIE L IR AEITHIZE |, IWHBETEZEBE L RENFT

HEARFR - HBERE. HERE. BRERNER. BINHEE. 2REE.

BARE FENRE SENLREE, FRBMEARE BEMITHRSE. HEEEm.

LERBESME, MIRRMRE, FRENRIOERE. RIHNRE, AENEHE, NENR

B REHEHRER 11 -
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A FENHFREE. ABNRHEE, HANRERRE, 2#& , Stber (2001 ) X&HH
WAL IEEETHR , ERERELTUSBLETFEERMEREKRF A  RETHN
ERME, EFRuERERYE, RENMEREY. HREFREBNERLUAENEES,

Broekemier ( 2002 ) $T¥fR AR REBEHITHIZE , AT HREVMMEIZRERBERE
ERFERNBRNEZERER  SRERARIEFNIE TELE. URERBEREE
ENEH  MEREERHNER , RSORSAEEEORE. IESENENRRE. B3R
B, AR, URMEBEZRSEENTTHEEE,

A LR, AR R BREENEBREE ISR EERERREH ERBMW
AETEEG (RBEEFMME, EEMEE. LRER ), BEEQ (RIBER, RERE, @
BEA ), BLZEM (BREBE, RFAHE. EDRERE ) UREHEER ( WEBEE,

BEXRAE, URBBEAMS ), FARRBASNER.

== ==
2 WRRFTHER
AR EFEEMNABEEERMMEEERMREBERTEZERNENIEHESE K I

DELEHZERRZEREERETHEER , RERUBESITEZEHSERTEN
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ERFERANEBREFTEERNEAHES S  BURBRZTEREEZERETEURSE
BRERNITAE, AEEFERRREREL B WAMETHWZRG , KF A

RER, MEIE ARIE, URINHEE,.

- “FiH%
MALEASRENRAE SR EREUTRFTAURS | B2 EL+ 6
RABEELERERNERBMAEL , BMBREHR | RMELERNT RS
B ERRERAMESERR TEREREERENYE AL HERESRE
—~BEABEN LAWY EULABARERETHRRMESERAELDNY
BMRET HHEREREREERREANEE.
BATRESHBRR, T3 FAREEERTERMERT R 2 ABRITE
i, ERETEHE , AREMINESH L BRAHEEEEHEBRN A
BEISAS  MABEREL ERERFRMALNHRURCEEAERBRBHS

RAAE  WUEREENES, B/NHERTEHE (H 5568 X)) ETH,

- SR
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HARHREBZRUE RS METEM D , MBEDTREEE XFURRF

HE, BRARE D EMERABIREDEEE . BAENDN , TR ZEINEE

KE  ERYREANTES ; HRE , BXFBX , IREFZEINEIZKE  BEX

REANBEMRK. Eitt , BEHZEEEE (2003 ) 85T H Cohen ( 1992 ) FrRRE HAI MR

ER, B, MEEAXNMGFTRERFTEBMMRERERRETHS  ERRBRARE

B o=05 ARBMBREZN 2 B, BEEE 456 A REE , ZLUEWE 50%RFHE

AEERE 012 9% , HELEREEERE 1,000 HREE.

RFREBUDEHEAIES E. BEUBERDENKRE , 2ARERRE

(FEILGE. rrgs. FBRMP, BH ) ERFEE (FES. NS REB. ®

RE, ¥ ) FRFEE (FEB. KEHB. BEEH. BTH. ART ) ZRH

b (ML, RES, ZOM AMNE ) UREZHTEIEAES , AREEZRR,

E. B, tENES TGRS 9% : 194% : 19.2% : 17.9% : 34.5%#E 1T |

HEHE 90, 194, 192, 179, 345 Ao AEBRHE 20 ABRE ( EHMEZERTRE

20 AE |, IZRAREMEE | XERERRMINBRAERARBEE 20 AULTE,

DAE BTGRP FEA BB ZBOETE ), HEH 1,000 E5.
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P31k

AMEFELUARN ERFTHEEELERENMEREREMRS, AFE
TE, RTHSERZEEN , ZEE7T RETRERARERNERTMERNEMNE
(FARERDHT ), BEUEARNESHNERRZAHEZTHEE ( AABRD
MMLLLE ), Uk R EERREZREERZLEEZLRE (ARHED )

BARRTHE  REFLVHETHERETFEITN, UELIBENABTNE
FAEHBZTRSRAHERZEHEITHES. Tinsley B Tinsley ( 1987 ) BEREE
ETRESWABLAESERREREEBLHIRIFE 15 F 1110 2B , R AHR
FE 60 E 120 BAMES , B 100 MEAXRMRAMGAVEARR , #2 L 50% /T b
BEEMER SRR 200 HERBS , ARERBESEH 1124, BREREA 56%.

FERBBEUE , B Cronbach’s o ZREEEERBERN M. FREER o
HREAH.818 ( F=20.197, P=.000 ), EPERMN o REALETEELE. 754, BEEM
5.828, BEEMA.838. REEMA. 701, ARBERETHER o REHAARHA
P& (2005 ) FREZEM.70 SA L , ELLIEIB Cronbach’s o EEE R,

FHRFARRDTRABLERAB— D ERRRENEBE-RBE , BURE

B REHEHRER .15 -
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FAEXEE KX S ( principal factor analysis ), WREXRFEEE 4 BAEE K BAKK
BEE (Varimax ) BEIRHE KRB R ( factor pattern matrix ) EITIEE , KX —R
EBRRERMES/NEE FLUMBR B Bartlett EREE B 580.142( p=.000 )EA K% KMO
5795 BABESEARRS . THEAZSIFTWERELENERNE  HRESRES
BB 36.578%. 18.343%. 11.986%. 6.788% , RIEMBHBEER 73.694%., FIEE
ReAE 1 RBLERE RR2 REFERR RE3ALBERE, AF 4 ARBEREK

I BA L P R SR AE R T Rz Bk 2 #7558 = B AR EY B E

&1

HELEE L tr BT TE R TFIGR% 7 B 7 2 B FE A A E

BEH X &

FSEY k2 A3=3 E
AR BERRER .857
ABTTHERRER 775
ATEMBES 641 406
A1BEF .820 315
AL TEHEEE 752
A2 FEREFEEM 411
ASHREREIRE .704
MEREE .390 679
AGHT & P A ER A 508 630
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A12FR TERKE .848
AMMEEBERERER .656
A10EABIKE 415 456

EBM D WENPEER , AIREKA Saaty & Vargas ( 1994 ) Frig Y Lamda max f§
RERFE, Saaty B Vargas TREMOITEREFEBRNEREEE S ARNERE
(transitivity ), FERNWEBRZURTEAENEEARE , LR YEHREE -

MR MM ERTR | HHEARE  CR =L, Hé LB

R I.
#Z ( consistency index, C. L ), C.L. =0 RRBIR¥E =2 E -3 , m CL>0 BIRTH)
BYETTELEE ; R LAME#IERE (random index, R ), BEFHRE | - 9O FIELE
WIEREERE K EFERMEBTREEFREN CLE. H—BMLER (consistency ratio,

CR ) =018 , RRRERERE  HEEN —BEEESARE , ARIEKEE ,

AR B,
Amax—n
Cl=
n—1
N 1 2 3 4 5 6 7 8 9 10
RI =
R.I 0 0 0.58 0.89 1.11 1.25 1.35 1.40 1.45 1.49

From*“Decision Making in Economic, Political, Social and Technological Environments with

B REHEHRER .17 -
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the Analytic Hierarchy Process.”(p.8-9), By Saaty and Vargas, 1994. PA : RWS Publications.

HEREZUERNEARET , ERBBEEZERERTUZR. FHEEKRES
B3 17, PR 522 AAREEEE—HMER (RS AHP RARERE , BHFE
EALTEE , RTAMTEMN  AEFTEREEREYE  AIERABREERAX , T
BB — B E A BUE R R EEE — B EEMARIER , MIEURRNERERBIE
fE —BUMERETET , Rt REBEBB¥H » RENEBERN 309 MERFTEERE

ERENMRIE,

DA A

AR SPSS12.0 P XA BEEREETHR MM, EHOW. URYE
247, 3B L Microsoft Excel 2000 HEREBETEBR DM , Lo MATEARBE A
ERBPUT
( — ) HIRMEMET ( descriptive statistics ) :

MRS BERRIMERERNFHEESEEZNT oL, HEREANTREE

D EBIETHER,

- 18 - 82431 -2010 - X BEREFT BT



AE® BEHE

( =) B ( analytic hierarchy process, AHP ) :

FARFABRDMERGEXFEETERENERRREANAHEE, &

MAOMEEERUMM BN T EZRBE —EARZAERZA—EAEENEEREE.

ATERRASEABERERREERRNEE  HoXOT

1. EAIgUER
C A A, A
A 1
A, 1
A; 1

n=Lb B 2= (@R

2REEE
_ 1 = alj —
w; —;Z/:n— i,j =1,2 n
. thaij
i=E5EE

B RABHRER .19
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j=E38E
From*“The Analytic Hierarchy Process for Decisions in a Complex World.”(p. 77), By Saaty,

1990. PA : RWS Publication.

HRABBRO AT SHERERS I ERER , FTHERE=TUUARNERMY
AMEHR, ERHNAMETERMRELERRE  BEENERSHEMEHMLE
RIMPAENERERBEESS , AL REUBEEAMEH R, ARBEEN
REMESRERBNEEY  IAERALEREZFRAEN=TUESHESE, B
BEBE BRI ENERAEAREHHBR S M EHEERAREMREE LR
HEESRABHME , RTIUEARRES —FEHED TEMERRBEABEE
*®  BREBHNERS T —BMERMBRAE -BMHSRENBE,

( =) EB DM ( cluster analysis ):

EROMWENEHNTELRELEUNEY , TKELEYRBELKHE D
BSEER K EEFE-SEANSYEASENREY K MIAREHENSYWIIES
SENREY. AHAKN-RRERIMEZETSH  IE-—RBRIASNERZE

( minimum variance method ) SEEE L ( Ward’s method ) 3R EBAE , ZRBEBFA K

- 20 - 82431 -2010 - X BEREFT BT
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F98E ( K-means method ) JRHETT 2 8o

(™ ) $FEDHT ( correspondence analysis, CA ):
HESMEZENERZBNBETERNEARBHAEE ( perceptive map ) B2

B EHEAZEZMBEESLEN. HEIMETHES —ERBAREES BN —EX

% ARRFERANKEERNEREREE—E , TUNEBNRHED E + @e

HER, AAREIEFAHEI RN SEREEESZLLEPHEIRRERELE

STEF R , BLAEE AR ERENR R EBRETSTNEREMLE

¥, AREREFRTEERREETHERLE.

B, fIRER
-~ ERTFIEAHEL
AW EM 1,000 HEE | EREB-BMEREE 309 HEE , FIL&EN
It 309 EBETERED . HRENRBEB-—BMEDH , CREES 001, BEE,
2E BY KBEERHEEZ CR E2 5% 0.01, 0.00, 0.00, 0.00, &iEiE—Hit

E, RREARABTEREE. HRERDTEMR®

B REHEHRER .21 -



SRER(NTHEIE ERHEXTRERTIEREMNTEREM

BEEBENNRERZEAEM?
0.211 0311 0.150 0.329
HEE BEEE B LA TE 4 YR T 11

0.366 4 544 \0-130 02%397 0.478 0.7 0.206 0277/N51
K F o J 2 W L I T I
4;3%'—3?%;4 | B | % Bl |
LOE | B A ﬁﬁf' Bl L E LT
I ik THI il FL = # 1) H iiE— L;‘FL
L[r

I;Ifc

sl
0.077 0.106 0.027  0.064 0.124 0.123 0.072 0.048 0.031 0.091 0.122 0.115

1. HF AP BRI

£ OTAESEEE ), TEBWME,, TEEERE,, TRERGD) OERES , QL TRE
G, FIERE 32.9%RKEE , HXA "EBME, GRER 31.1% , 2 UEFER
B 21% , REARBLEEAN 15%. ARE—SRNSANMEERAZNEER
B, ZEFE@PL T EREFER) (0504 ) RZTBLER  22FEOHPARERE
(0.398 ) FIE &R (0397 ) ¥ FESENEE , EBLEHMMO L , LUBHTEE (0478)

HELRBANEED  MELEHERS , #EXRATE (0373 ) SRBLEERKRE
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BHRER, FEEE T _EERERHF-BRREENHEEEE (B 2) RRKE

ENEERERFAFERE (0.124 ) BIEMER (0.123 ) ERFHRE (0.122) T

EBEFHREEE (0.115 ) AR EFREFEX (0.106 )

T j0.124
HFJ?H;{B:' 'FLI §0.123
ELIE £ §0.122
AR 40.115
f%’EﬁF& §0.106
A §0.091

5 ] §0.077
el J0.072
l%ffﬁ{}‘?ﬁl J0.064
ngf%{ﬁ;\' J0.048

B A J0.031

S 002 , | | |

0 0.02 0.04 0.06 0.08 0.1 0.12 0.14

B2 BERFHERZAHBERKE
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Hsuan-Fu Ho Yan-Jhen Ciou

Abstract

Adult continuing education is both a means of personal advancement and an important
way for the government to invest in human capital. Due to active encouragement by the
government, continuing education in Taiwan has begun to flourish in recent years, with
enrollment numbers increasing from 6,044 to 56,717 between 1999 and 2007. Eager to get a
piece of the pie, universities around the island have been going all out to open a wide variety
of related courses, giving rise to market saturation and increasingly intense competition
between schools. In such a saturated market the use of diversified development allows
programs to survive and eliminates cutthroat competition.

This research utilized such target marketing strategies as segmentation, targeting, and
positioning to determine the relative strengths and weaknesses of three continuing education
programs designed for teachers in the Chiayi area. One thousand questionnaires were sent to
elementary and middle school teachers in the Chiayi area, 846 of which were returned.

The results revealed that course curriculum, faculty, and graduation requirements are
the most important factors for teachers deciding which program they would like to apply for.
Yet, no significant differentiation was found between school positioning and the market
segmentation obtained by cluster analysis, indicating that schools should utilize a
non-differentiated marketing strategy when selecting their target market. Finally, a
perceptual map of the correspondence analysis indicated that University A has an advantage
in the area of graduation requirements, University B comes out ahead in the areas of courses
and reputation, and University C is favored for its lower tuition rates and convenient
locations.

Keywords: school marketing, target marketing, market segmentation, market

positioning, teacher continuing education.
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