R:E&+F &3 FL

45 2, . - P
? ? /J‘\ ‘\4 33

V4
2

/]

AP EE

o P

(1098 &= 2 » 374 3§ * )
108.11.05 % Az | & 3%l i
109. 01. 07ﬁmp%{ii R ¢ kil i

109. 04. 06 Fe3kAz 441 % F g;xxgig

109, 05. 05374 ¢ &1

%?Bﬁﬂ

ey B3 AR I'F)gﬁ ~ A F S ﬁqu—’r\ p;;zg.J - G R W ﬁ@_%% 3 e

%npf%4#¢i TR RS AT

FoFEE RTRER AL ST EF L
(-RTAPTEAPHAELE YR
(Z DB REEE LI AT 4 o

(282 SMKT LIRHFA

S SR
.25 A ERBE A 4704 -
AP REF FRERY S oo
SERAPPHAFITEET LA -
4 R~ A A ERF i
RN KSR R o
LARSEEEFPT A1 2 FERS -
2.2 EFEHE R gt 4 o
LAPFEMIE E@ER S -
LAFRRELEFHEFIEL -
5:&%@#?ﬁ%£ﬁﬁﬂma?wu*
6. 2 F FHAIRTE LI E F a4
TR REERSAEHARR S -
B.EZE A2 2 HEIT 24 o
SRS L LR L

@%ﬁ%ﬁ

hoe TR, 288 %R TEEA ) 2FFE
THed | o Ay pEAsdseT !
o

ig%ﬁaﬁgkaﬁL—ﬁggﬁﬁZiﬁiiﬁﬂ 3. it p AR
@,} '_zﬁ 33 ,g\#lzi %;Lp
¢ }z‘ysa»#kﬂg«'_:_ BkARZE f e BRAPFEEF LT R
OF: 3= S
FALRERERAT V12884 > e L ECBO0FA - L FFCA0F A~ ABHKT L B2BEA
Hwmp
(-) ﬁﬁ%ﬁﬂé@Zﬁ?&0$@10§9:i§@1&§9”€v/Puﬁ2%?9)
(Z) BEEGAFA - TS HB L foh i FF BB LB 0B AR L S F
ERE A D5 R FEBISE L)




(Z) EBFARE IR i TRR L EELESFAELHEMFLT R %ﬁgﬁ,ﬂn‘ NPT
Fot s HE SRR L > RB2Z EBRRT L ERALEF S o

() B2 %3 K7ER He BEZRTER 2 FQL L EFL o

AT L L




SEBEY R Eeig

7 * #cft A Business Calculus 1 130] 3 1,23

278 (1 )Economics( 1) 1 130] 3 2

# 104 Nanagenent 1 [30] 3 23

4 4§13 ¥ S Introduction to Management of Bio-Technology 2 130 3 2,3

4 # & % % Introduction to Bio-industry 2 [30] 3 1

278 (11 )Economics( 1) 2 |30 3 2
E¥sigopit| 18

\(-\

RG] & EE

PN 3 ﬁé g,{,\ P @l &= #31 2. %S A
FEL D LA ¥ p—*ri & T R B L ;1&;%—*«
¥ * ® %t Commercial Software Packages 2 3.0 3 3

| 21

SEe PP LA 31 il B P i | A (Bans
{7 4) ¥ ®Marketing Management 1 30| 3 1,2
Yoyt # (1 )Statistics( 1) 1 130 3 1,2
€ 35 (I )Accounting( 1) 1 30| 3 1,2
PRF%#+ 8 $£345 Introduction to Service Science 2 1301 3 1,2
Yoyt (T1)Statistics(11) 2 130] 3 1,2
€ 35 (11 )Accounting(1I) 2 130 3 1,2

BFEeip3| 18
Y-FE

REBAY R EES

E RS Toinl e | ERE 45| |lal
4 $# % ¥ 73 ¢ Zinformation Management in Bio-industry 1 130] 3 1,2
2 ##+#2% (1 )Introduction to Bio-technology (1) 1 201 2 3




N

BE BNk EE

2
k| F A i L
t‘ "—b‘\.? 51 & 15 AW v A 7 4 b ]
BHR A Pk % A B ) S
PR A% % ¥ Service Management 2.0 2 2,4
i ¥ P Introduction to Knowledge Management 2.0 2 2,3
4 5 F £ 2 FR#EF i+Practice of Bio-business Product 2.0 | o |rGcoIORMNCOLILMNCONS 11,12,14, 1,2,3,4
Certification 15,16
4 $ #3425 (1D Introduction to Bio-technology (11D 2.0 2 3
ik @ & {7 4 Heal thy Food Marketing 3.0 3 2,3
& F # 7 Quality Management 3.0 3 1,2,3
A3t 19
2l
1 | 37
YEO AL REPRERAR EHAERD -
vy '_: g ‘&
RFBaEL EELB
¥F|F L i Pros it 4
:; ae N & 1% W VK= 7 4 L1
B2 P o prd| & T F it AT %
4 ¥ & $£5%4 Wk Strategic Management of Bio-industry 30 3 1,23
P47% ¢ 7 Financial Management 3.0 3 1,2
A E P4 2 1 F Management of Intellectual Property Right 30 3 2,3
& ¥77 7 > i*Research Methods for Business 30 3 1,3
£]#7¢ % Innovation Management 3.0 3 1,2
3] 15
-3
IR R EF
EWR[EA ¥ P it 4
FR 5 5o ¥ mlk & : ¢S i 4
Ee e bf | % * R ¥ A %
A3 B 5% Introduction of Sustainable Development 3.0 3 1,2,4
{7 4 1 % & 74Case Studies in Marketing Seminar 3.0 3 1,2
PRI £ #7823 3+ Service innovation and design 3.0 3 2,3
4 i ¥ ®Logistics Management 3.0 3 1,2,3
&t § ¥ Internship 3.0 3 1,2,3,4
¥ % F 7 % Consumer Behavior 30 3 1,2
T * 2 #Business Law 301 3 4
T * ¥ 3% € Business Conversation in English 2.0 2 4




N

E AT b EE

'z
= o N s o
SES D LA w5l 5% | Ema i | #m fand
% 14 % &2 ~ ¥7Patent Search and Analysis 1 2.0 2 1,2,3
£1 & ¥ ®Creativity Management 1 30| 3 2,3
B ¥ A13755 4 & FxAgriculture innovation management and 1 3.0 3 1,2,3
practice
A 4 F ik # 7 Human Resource Management 92 3.0 3 1,2,4
2P FEFTHD L2~ {9Bioresources Survey and Analysis 9 3.0 3 1,2
4 A& % {¥% ¢ 70Operations management 2 3.0 3 1,2
% B s * 425528 +*Applications Design for Mobile Devices 9 3.0 3 [remnmenimcomos 15,18 1.2
FL IR ] #2325 Technological Forecasting and Assessment 92 2.0 2 1,3
F 7 & Investment 2 3.0 3 1,2
FA ? J® Research and Development Management 92 3.0 3 2,3
#3817 & Technology Marketing 2 3.0 3 2,3
7 * ¥ 2 % % Business Writing in English 9 2.0 2 4
% % ¥ Project Management 9 3.0 3 2,3
#7A & F ®New Product Management 2 30 3 3
B ¥ 4137 529 F¥Agricultural Innovation Management 9 3.0 3 1,2,3
2 5 % #Electronic Comerce 9 30 3 [remnmenimcomos 1.2.3
L EEB L3 | 68
£5 3 | 83

XERFARLHE FRPEFREF ERELRF -

- s ﬁ—: E/”\ W mb k= 'f‘:ii TR “u“"
CE PR LR i R I
B X% iR ¥ ENature Resource Management 1 3.0 3 1
£ ¥ ? J® Entrepreneurship Management 1 3.0 3 2,3
4 ¥ % ¥£5 7% & 4/ A Seninar in Bio-business Practice 2 3.0 3 1,2,3
FESB LT | 9
Sr &x
:&ﬁféﬁﬁ‘v‘] §#§f¢
s s ﬁ‘; g"\ W mb 4 "!":i 3 {N‘.«a,;
vEepp LA g psi & A L B L ;;1%;;:‘:




AGCOIOS J“*ih‘*g TrHEEG RS
AGC0606. **ir SIE D S | SR AR Iﬁéimi

z:i_
AGCOBOT. A T e 4 B ~Hh~ih ~Few A ¥ 2 F & ~E 4012 p &
o

AGCOB08. 4 17 # 45 B ~ +h ~ i ~ fex T A %2 &
AGCOB09. /8 378 B % «

G T~ B B2 o 1 R -

AGC0610. 38 * g g2 4 » F X P kg~ et B EDEEI R

HWﬂlﬁﬁﬁA#jﬁﬂﬁmwwmﬁﬂ%TW
ITCOZ].Z ‘*{A T'TF‘ \:‘ ,, o }‘&
ITC0213. #4 17 T3 & SL L RTPRAX
ITC0214. #"‘a M IRIEATE k4
ITCO215. 7 i 5 30 PRAS & T
MNCO111. %Uépﬁllgm A2 % %: SEPY 0 A 0% KR
MNCO116. FEiafriz & 2 & jnfe » 1 FE % &

3L B R

B
REBEY L EER
< 23 N s oo
SES D LA gy 55 »ERL o | we (DR
T J A £ ¥ Tronds 1n Biotechmology Industry ] 20 | o [rocomsaccosmmaccusaccosmaccsio f15 18 1,2
4 4 & ¥ & +7Bio-industry Analysis 1 3.0 3 12,3
#Ji48 ¥ 2 Supply Chain Management 1 3.0 3 1,2
Tk % ¥ Flower Shop Management 1 30 3 2
R ¥ % 5 i+ International Trade Practice 1 3.0 3 1.2
L3t & $7Statistical Analysis 1 3.0 3 1.2
v & ¥ 54 ¥ Managenent of Small and Medium Enterprise 2 2.0 2 1
4 4% F ke 74 & $IBio-Industry resources and marketing 2 2.0 2 1,2
& ¥ 572 Business Ethics 2 3.0 3 4
Bt #% #Technology Transfer 2 3.0 3 3
Pt F 1 Technology Evaluation 2 3.0 3 3
$ i g =B % & 3HCase Studies in Logistics Management 2 2.0 2 b
%4 A ¥ & F(reen industry and products 2 3.0 3 1,2
%3 ¥ ZEnvironmental Management 2 3.0 3 1
PEY {7 % 7 % Purchasing Behavior Research 2 3.0 3 1,2
EREB |4
£z 14 | 50
e R S




11, &d % &

12. #95y

14. My & i
15. R A 24
16. £177

18. Tt st



